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Summary of the Media section of the Student Services Survey 
 
The biannual Student Services Survey was given to a stratified random sample of Del Mar 
College students during the Spring 2006 semester.  As part of the survey, a College Relations 
Media Survey was included.  A total of 450 surveys were analyzed.  Information from the Media 
Survey has been combined with student demographic information collected from the Student 
Services Survey to provide a more detailed analysis for student behavior and preferences.   
 
 
Where Students Seek information About DMC Programs, Courses and Registration  
 
The majority (58%) of students identified the Del Mar College Web site as the source they seek 
for obtaining information on programs, courses, and registration.  The Del Mar College Catalog 
was identified as a source for seeking information by 48 percent of students. 
 
 
Del Mar College Advertising  
 
Prior to each registration period for Spring, Summer and Fall, approximately 130,000 postcards 
are mailed to every residence in Nueces County, and approximately 80,000 inserts are placed in 
each issue of the Corpus Christi Caller-Times, providing information on registration dates, Web 
sites and procedures.  Some 25,000 Credit Class Schedules are printed and made available on 
campus, and class schedule information is continuously updated on the College's Web site. 
 
In addition, promotional advertising is placed in the Caller-Times, area newspapers, on the Web 
with Caller.com and Clear Channel, and on local television and radio stations. 
 
When asked if they saw a Del Mar College ad in the newspaper, 42 percent of the students 
responding to the survey said yes.  Forty percent of survey respondents said they received the 
Del Mar College card in the mail. 
 
Most students (87%) indicated that they had seen a DMC ad on television, and nearly all (96%) 
said the ad was in English.  Only thirteen students said they saw a DMC television ad in Spanish.  
The television stations mentioned most often as the place the DMC ad was seen include: KIII 
channel 3/5 (65%), KRIS channel 6/7 (49%), KZTV channel 10/12 (13%), and KDF/FOX 
channel 47/13 (14%). 
 



Students are less likely to hear a DMC advertisement on the radio than they are to see a DMC ad 
on television, though over half (51%) of students indicated that they heard a DMC radio ad.  
 
Rock Alternative is the most listened to radio format by students under 30 years old.  Students 
over 30 prefer Country music.  Proportionally more Hispanic students identified Rock 
Alternative as the preferred radio format, while proportionately more White, non-Hispanics 
identified Country as the most frequently listened to radio format.  Very little difference is seen 
in radio format preference between students attending the East Campus, the West Campus, or 
distance learning. 
 
Can Del Mar College Deliver Students’ Dreams?  
 
Del Mar College began a new marketing campaign using the slogan What’s Your Dream? in Fall 
2000.  Students were asked on the Spring 2006 survey to identify the message or tagline for 
DMC’s marketing campaign, and 39 percent of survey respondents were able to correctly answer 
What’s Your Dream?  Another six percent of students included the word “dream” in their 
response.  When asked whether DMC can deliver their dreams, 95 percent of survey respondents 
said yes.  This is a significant increase from the 79 percent positive response rate in 2004.  
Affirmative answers were given by a majority of all respondents in each age group, by 
race/ethnicity, and by gender.     
 
Summary 
 
The primary sources of information about Del Mar College programs, courses, and registration 
that students use are the DMC Web site, the College Catalog, and the Class Schedule.  There has 
been a shift toward the use of the Web site compared to printed materials over the last two years.   
The direct mailing of class schedules and cards to all area residents continues to be an effective 
marketing tool for the College.  TV and radio ads also reach the vast majority of students, with 
different stations demonstrating the ability to target different subpopulations.  Overall, the 
What’s Your Dream? campaign has penetrated the awareness of  students, with nearly all 
students responding that Del Mar College can deliver their dream. 
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Where do you seek information about DMC programs, courses and registration? 
 

 Count Column % 
 Class Schedule 112 25.7 
  Radio 21 4.8 
  Television 41 9.4 
  Newspaper 24 5.5 
  Advisor 120 27.6 
  DMC counselor 73 16.8 
  High School counselor 27 6.2 
  DMC recruiter 4 .9 
  Catalog 205 47.1 
  DMC Web site 254 58.4 
  Other 42 9.7 
Total 435 100.0 

 
 

Which types of information have you visited the website to find? 
 

 Count Column % 
 Admissions/Registrar 222 57.5 
  Campus Maps 39 10.1 
  Campus News/Events 63 16.3 
  Career Planning/Job Placement 43 11.1 
  Catalog/Class Schedule 245 63.5 
  Degrees/Programs 138 35.8 
  Employee Directory 41 10.6 
  Financial Aid/Scholarships 163 42.2 
  Online Courses 109 28.2 
  Testing/Assessment 55 14.2 
  Other 46 11.9 
Total 386 100.0 

 
  

Have you ever seen a Del Mar College ad on television? 
 

 Count Percent 

Yes 379 87.1%
No 56 12.9%

Total 435 100.0%
 
 

Was the ad in English or Spanish? 
 

 Count Percent 

English 349 96.4%
Spanish 13 3.6%

Total 362 100.0%
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On which TV station(s) did you see it? 
 

 Count Column % 
 KIII Channel 3/5 214 65.2 
  KRIS Channel 6/7 147 44.8 
  KZTV Channel 10/12 43 13.1 
  KORO Channel 28/2 26 7.9 
  KTOV/KXPX Channel 7/14 4 1.2 
  KDF/FOX Channel 47/13 45 13.7 
  KAJA Channel 68/23 8 2.4 
  UPN 19 5.8 
Total 328 100.0 

 
 

To which cable company do you subscribe? 
 

  Count Percent 
 Time Warner Cable 237 59.8 
  Grande Communications 60 15.2 
  Direct TV 27 6.8 
  None 45 11.4 
  Other 27 6.8 
  Total 396 100.0 
  

 
 

Have you received a DMC postcard? 
 

 Count Percent 

Yes 168 39.6%
No 256 60.4%

Total 424 100.0%
 
 

Have you ever heard a Del Mar College ad on the radio? 
 

 Count Percent 

Yes 217 51.1%
No 208 48.9%

Total 425 100.0%
 

Do you subscribe to satellite radio? 
 

 Count Percent 

Yes 30 7.7%
No 361 92.3%

Total 391 100.0%
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To what radio format do you listen to most often? 

 

 Count Percent 
 Contemporary/Top 40 77 22.9 
 Country 108 32.1 
  Rock Alternative 126 37.5 
  Light Rock 42 12.5 
  Oldies 48 14.3 
  Classical 21 6.3 
  Talk Radio/News 39 11.6 
  AM Stations 17 5.1 
  Tejano 50 14.9 
  Other 79 23.5 
Total 336 100.0 

 
 
 

Have you seen a DMC ad, insert, or special section in the newspaper? 
 

 Count Percent 

Yes 177 42.0%
No 244 58.0%

Total 421 100.0%
 
 

What paper did you see the DMC ad? 
 

 Count Percent 
 Caller-Times 172 96.1 
 Aransas Pass Progress/Ingleside Index 5 2.8 
  San Patricio County News 2 1.1 
  Taft Tribune 4 2.2 
  Mathis News 2 1.1 
  Portland News 1 .6 
  Odem-Edroy Times     
  Nueces County Record Star 5 2.8 
  Rockport Pilot 1 .6 
  AdSack 10 5.6 
  Coastal Bend Herald 1 .6 
  South Texas Informer     
Total 179 100.0 
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On which campus do you take classes? 
 

 East West Distance Learning Total Total 
  Count % Count % Count % Count % 

Under 19 
19 6.1% 5 5.5% 1 6.3% 25 6.0%

19-20 71 22.8% 28 30.8%    99 23.7%
21-23 60 19.3% 24 26.4% 1 6.3% 85 20.3%
24-29 69 22.2% 10 11.0% 5 31.3% 84 20.1%
30-35 40 12.9% 8 8.8% 1 6.3% 49 11.7%

What is 
your age 
group? 

Over 35 52 16.7% 16 17.6% 8 50.0% 76 18.2%
Total 311 100.0% 91 100.0% 16 100.0% 418 100.0%

White, Non-
Hispanic 

102 33.2% 20 22.5% 5 33.3% 127 30.9%
Black, Non-
Hispanic 11 3.6% 2 2.2%    13 3.2%
Hispanic 177 57.7% 57 64.0% 10 66.7% 244 59.4%
Asian/Pacific 
Islander 9 2.9% 7 7.9%    16 3.9%
American 
Indian/Alaskan 
Native    1 1.1%    1 0.2%

What is 
your 
race/ 

ethnicity? 

Other 8 2.6% 2 2.2%    10 2.4%
Total 307 100.0% 89 100.0% 15 100.0% 411 100.0%

 
 

Can Del Mar College help you achieve your dreams? 
 

    Yes No Total 
    Count  % Count  % Count 

Male 149 93.1% 11 6.9% 160Gender 
Female 225 95.7% 10 4.3% 235

          
Under 19 24 100.0% 0   24
19-20 86 91.5% 8 8.5% 94
21-23 75 93.8% 5 6.3% 80
24-29 78 95.1% 4 4.9% 82
30-35 47 97.9% 1 2.1% 48

What is 
your age 
group? 

Over 35 73 96.1% 3 3.9% 76
          

White, Non-Hispanic 

119 98.3% 2 1.7% 121
Black, Non-Hispanic 11 84.6% 2 15.4% 13
Hispanic 227 94.6% 13 5.4% 240
Asian/Pacific Islander 17 100.0%    17
American 
Indian/Alaskan Native   1 100.0% 1

What is 
your race/ 
ethnicity? 

Other 8 88.9% 1 11.1% 9
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On which TV station(s) did you see the ad? 
 

On which campus do you take classes? Total 
East West Distance Learning   

  Count % Count % Count % Count 
KIII Channel 3/5 159 67.9 42 59.2 7 63.6 208
KRIS Channel 6/7 108 46.2 27 38 6 54.5 141
KZTV Channel 10/12 28 12 12 16.9 1 9.1 41
KORO Channel 28/2 15 6.4 8 11.3 1 9.1 24
KTOV/KXPX Channel 
7/14 2 0.9 1 1.4 1 9.1 4
KDF/FOX Channel 
47/13 31 13.2 10 14.1 2 18.2 43
KAJA Channel 68/23 5 2.1 2 2.8    7

  

UPN 7 3 10 14.1    17
Total 234 100 71 100 11 100 316

 
 

What is your age group? 

Under 19 19-20 21-23 

  Count % Count % Count % 
KIII Channel 3/5 

10 76.9 40 53.3 39 55.7 
KRIS Channel 6/7 

4 30.8 32 42.7 33 47.1 
KZTV Channel 10/12 

  8 10.7 10 14.3 
KORO Channel 28/2 

  6 8 5 7.1 
KTOV/KXPX Channel 7/14 

  2 2.7 2 2.9 
KDF/FOX Channel 47/13 2 15.4 13 17.3 11 15.7 
KAJA Channel 68/23 

1 7.7 3 4 1 1.4 

 

UPN 
  10 13.3 4 5.7 

Total 13 100 75 100 70 100 
 

On which TV station(s) did you see the ad? 
 

What is your age group? 

24-29 30-35 Over 35 Total   

  Count  % Count  % Count  % Count  % 
KIII Channel 3/5 

45 71.4 31 81.6 42 71.2 207 65.1 
KRIS Channel 6/7 

24 38.1 15 39.5 33 55.9 141 44.3 
KZTV Channel 10/12 4 6.3 7 18.4 13 22 42 13.2 
KORO Channel 28/2 

4 6.3 2 5.3 8 13.6 25 7.9 
KTOV/KXPX Channel 7/14 

       4 1.3 
KDF/FOX Channel 47/13 5 7.9 7 18.4 4 6.8 42 13.2 
KAJA Channel 68/23 

1 1.6   2 3.4 8 2.5 

 

UPN 1 1.6 2 5.3    17 5.3 
Total 63 100 38 100 59 100 318 100 
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To what radio format do you listen to most often? 

 

On which campus do you take classes? Total 
East West Distance Learning   

  Count % Count % Count % Count 
Contemporary/Top 40 

61 25.6 11 15.5 5 38.5 77
Country 88 37 14 19.7 3 23.1 105
Rock Alternative 88 37 29 40.8 3 23.1 120
Light Rock 31 13 7 9.9 3 23.1 41
Oldies 36 15.1 7 9.9 4 30.8 47
Classical 13 5.5 4 5.6 2 15.4 19
Talk Radio/News 28 11.8 5 7 4 30.8 37
AM Stations 10 4.2 4 5.6 3 23.1 17
Tejano 33 13.9 14 19.7 2 15.4 49

 

Other 55 23.1 18 25.4 1 7.7 74
Total 238 100 71 100 13 100 322

 
 

To what radio format do you listen to most often? 
 

What is your age group? 

Under 19 19-20 21-23 

  Count % Count % Count % 
Contemporary/Top 40 3 20 16 20.5 15 21.7 
Country 5 33.3 25 32.1 28 40.6 
Rock Alternative 

7 46.7 38 48.7 33 47.8 
Light Rock 3 20 6 7.7 4 5.8 
Oldies 2 13.3 11 14.1 5 7.2 
Classical 2 13.3 2 2.6 2 2.9 
Talk Radio/News 

3 20 5 6.4 3 4.3 
AM Stations 2 13.3 1 1.3 1 1.4 
Tejano 3 20 12 15.4 9 13 

 

Other 5 33.3 35 44.9 15 21.7 
Total 15 100 78 100 69 100 
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To what radio format do you listen to most often? 
 

What is your age group? 

24-29 30-35 Over 35 Total   

  Count  % Count  % Count  % Count  % 
Contemporary/Top 40 19 30.2 9 25 14 22.2 76 23.5 
Country 16 25.4 13 36.1 20 31.7 107 33 
Rock Alternative 28 44.4 11 30.6 4 6.3 121 37.3 
Light Rock 12 19 4 11.1 12 19 41 12.7 
Oldies 7 11.1 4 11.1 18 28.6 47 14.5 
Classical 4 6.3 1 2.8 8 12.7 19 5.9 
Talk Radio/News 

9 14.3 9 25 9 14.3 38 11.7 
AM Stations 6 9.5 2 5.6 5 7.9 17 5.2 
Tejano 6 9.5 5 13.9 13 20.6 48 14.8 

 

Other 10 15.9 6 16.7 5 7.9 76 23.5 
Total 63 100 36 100 63 100 324 100 

 
 

 
              

Ethnic group Total 
White, Non-Hispanic Hispanic All other     

  Count  % Count  % Count  % Count % 
KIII Channel 3/5 48 57.1 136 68.3 21 67.7 205 65.3
KRIS Channel 6/7 42 50 85 42.7 10 32.3 137 43.6
KZTV Channel 10/12 11 13.1 30 15.1 1 3.2 42 13.4
KORO Channel 28/2 3 3.6 19 9.5 1 3.2 23 7.3
KTOV/KXPX Channel 
7/14 2 2.4 1 0.5 1 3.2 4 1.3
KDF/FOX Channel 
47/13 14 16.7 25 12.6 2 6.5 41 13.1
KAJA Channel 68/23 2 2.4 6 3     8 2.5

On which 
TV 
station(s) 
did you 
see the 
ad? 

UPN 8 9.5 7 3.5 3 9.7 18 5.7
Total 84 100 199 100 31 100 314 100

Contemporary/Top 40 19 19.2 46 24.7 9 25.7 74 23.1
Country 50 50.5 51 27.4 5 14.3 106 33.1
Rock Alternative 34 34.3 80 43 5 14.3 119 37.2
Light Rock 12 12.1 26 14 2 5.7 40 12.5
Oldies 17 17.2 29 15.6 1 2.9 47 14.7
Classical 5 5.1 11 5.9 4 11.4 20 6.3
Talk Radio/News 11 11.1 20 10.8 6 17.1 37 11.6
AM Stations 4 4 8 4.3 4 11.4 16 5
Tejano 4 4 43 23.1 2 5.7 49 15.3

To what 
radio 
format do 
you listen 
to most 
often? 

Other 25 25.3 39 21 11 31.4 75 23.4
Total 99 100 186 100 35 100 320 100
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Where do you seek information about DMC progams, courses and registration?

26%

5%
9%

6%

28%

17%

6%
1%

47%

58%

10%

0%

10%

20%

30%

40%

50%

60%

70%

Clas
s S

che
du

le
Rad

io

Tele
vis

ion

New
spaper

Adv
iso

r

DMC co
unse

lor

High S
cho

ol 
cou

nse
lor

DMC re
cru

ite
r

Cata
log

DMC W
eb

 sit
e

Other

 
 
 
 

Which type of information have you visited the website to find?
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On which station(s) did you see a DMC ad?
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Which radio format do you listen to most often?
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What is your age group?
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What is your race/ethnicity?
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On which TV station did you see a DMC ad?
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To what radio format do you listen to most often?

0%

10%

20%

30%

40%

50%

60%

Con
tem

po
rar

y

Cou
ntr

y

Rock
 A

lte
rna

tiv
e

Ligh
t R

ock
Oldi

es

Clas
sic

al

Talk
 Radi

o/N
ew

s

AM Stat
ion

s
Teja

no
Othe

r

White,
 Non-Hispanic

Hispanic

All other

 


	 
	                Media Survey 
	               Spring 2006 
	Del Mar College Advertising  


	Can Del Mar College Deliver Students’ Dreams?  
	Summary 



